Summary of Economic and Social Impacts of Tour de France 2014

Yorkshire v Bradford

Support for the Tour is shown as overwhelmingly positive across the two stages by 91% Bradford residents and 92% Yorkshire residents

Total estimated crowds

3.3m Yorkshire total estimated crowds

2.3m Yorkshire total unique spectators*

0.39m Bradford total estimated crowds

0.28m Bradford total unique spectators*
*Adjusted by multiple viewings and stages

Spectator Profile

Unique Spectators by area:

Yorkshire

2.3m spectators

57% Live in Yorkshire

40% Live in rest of UK

3% Live Overseas

Shows approx 1m spectators travelled from outside the region to watch the race.

Bradford

0.28m Spectators

30% Live in Bradford

19% Live in rest of Yorkshire

49% Live in rest of UK

2% Live overseas

Shows approx 150,000 spectators travelled from outside Bradford to watch the race.

The Economic Impact

The direct economic impact for Yorkshire was £102.3m, for Bradford it was an estimated £12m

The main report gives a breakdown of the split of spending on food and drink, public transport, car hire and fuel, other expenditure. This was also broken down into types of visitor – non-commercial stayer (friends and family), Commercial stayers and Day visitors. This detail was not included in the Bradford report.

Visitor Spending
NB Bradfords visitor spending is taken from a start figure of 0.39m spectators (our total estimated crowd) rather than the lower number of 0.28m (our unique spectators). Yorkshire’s visitor spending is taken from a start figure of 2.3m spectators (unique spectators) not the larger 3.3m (total estimated crowds). Therefore the totals for Bradford need to be checked by the report authors. 

Based on the information currently available the comparisons are:

Economic impact is based on non resident spending of visitors who came specifically for the event.

	
	Bradford
	Yorkshire

	Non casual spectators
	0.16m
	1m

	Non Commercial Stayers (staying with friends and family)
Average daily spend

Average days spent in region
	a) 0.02m

£47.54

4


	a) 0.2m
£44.55

2.4

	Commercial Stayers

(paid for accommodation)

Average daily spend

Average days spent in region
	b) 0.03m

£45.04

2.5
	b) 0.1m
£49.22

4

	Day Visitors

Average daily spend

Average days spent in region
	c) 0.1m

£24.82

1
	c) 0.6m
£25.27

1



	Average nights stay
	3.12
	3.1

	Average cost per bed night (per person)
	£44.62
	£46.85

	Total revenue to accommodation sector
	£2.7m
	£20.7m

	Total revenue to non-accommodation sector
	£8.8m
	£67.2m

	Total Visitor Impact
	£11.5m
	£89.7m

	Organiser spend
	0.1m
	Not specified

	Yorkshire Festival
	0.2m
	Not specified

	Total
	£12m
	£120.3m


Spending of local residents
Based on average daily spend of day visitors.
Bradford  £4m

Yorkshire £27.8m

Future Impacts of return visits by spectators

Bradford £2.8m

Yorkshire £24m

Commercial Impacts on businesses

All the figures given in the Bradford report are not specifically for the Bradford district, they are the taken from the main TdF report.
A Sport for All
Inspired to cycle more as a result of TdF
52% of spectators in Yorkshire

42% of spectators in Bradford

All other statistics regarding age and post event take up of cycling are study wide and not specific to Bradford.

Long term legacy
	
	Bradford
	Yorkshire

	Visitors likely to recommend to family and friends
	73%
	75%

	More likely to visit Yorkshire for a shortbreak or holiday
	65%
	66%

	Enhanced my image of the host destination as a tourist destination
	68%
	72%


